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Advertised ASIN

Which Child would you advertise ?
The cheapest by total price?

The cheapest by price per count?
The middle ground?
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Advertised ASIN
The bigger your Parent the harder this question gets
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Advertised ASIN

The Real Question is: Do you Optimize for 

ACOS 
or 

Total Profit 
or 

Organic Ranks 
or 

Just sell Trough
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Lowest CTR
But Highest CVR

Only advertised on
specific keywords that
contain e.g. “large”

Advertised ASIN

Highest CTR
But not the Highest CVR
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Advertised ASIN
Typically you want to advertise your Hero SKU
Your make an exception to this on the following strategic topics:

Inventory: Need to sell trough a specific ASIN or you Hero gets low on Stock 
Keyword Universe: There are specific customer searches where a different childs fits better
Promotions: Childs with promotions should in most cases be preffered (better price, urgency)
Ranking: In order to rank you need velocity and sometime a cheaper ASIN gets this job done better
than your hero (unless your hero is the cheapest 😉 )

PS: its good to challenge from time to time what child the actual Hero is in the Parent
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B2B Modifier

Amazon and Beyond → B2B Modifier available
Amazon Business only → Not Available , as you are only targeting this site
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B2B Modifier
What would you do in such a situation, 

assuming you typical New To Brand ACOS is good around 80/90 % ?
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B2B Modifier

Ad spend + 70%
Organic B2B - 50%

Total B2B Sales flat vs FW 6
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Base Bid Top of Search Rest of Search Product PageOff AmazonAMC Amazon Built

Video

Final BidFixed Bids Down OnlyUp and Down

Dynamic Bids – Down Only 
Amazon will reduce your bid by up to 100% if a click
is less likely to convert.

Dynamic Bids – Up and Down 
Amazon will raise your bid by up to 100% if a click is
more likely to convert and will reduce your bid by up
to 100% if a click is less likely to convert. For
Sponsored Products, Amazon will not increase bids
by more than 100% for Top of Search placements
and by more than 50% for Product Page and Other
placements.

Fixed Bids 
Amazon will not dynamically adjust your bid based
on the likelihood of a conversion.

++ =Adjustments from 
+0% to +900%

Adjustments from 
+0% to +900%

Adjustments from 
+0% to +900%

Campaign Bidding Strategy
(choose one)

Placement Modifiers
(All can be apllied)

Audience Adjustments
(choose one)

B2B Adjustments

Amazon B2B

+ +

Adjustments from 
+0% to +900%+

*NEW*

Placement Optimization
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Placement Optimization
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Dont Spend on VCPM - ever
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VCPM = Viewable Cost Per Mille = Cost per 1k Impressions (viewable)
When you select Reach on SD or when you select Grow Brand Impression Share for SBs



They use a different attribution method (views and
clicks instead of clicks only) 

This lets them seem superior in ACOS and Sales vs
other settings. 
But it's not. 
They usually don't drive incremental revenue for
smaller brands.
Check you click based ACOS and see for yourself. In
the exmple
The click-based ACOS is 100% higher on the vcpm
campaigns
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Dont Spend on VCPM - ever
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Off Amazon Spend
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Off Amazon Spend
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Currently the Only way to limit exposure is trough this Campaign Setting.
Needs to changed for each cmpaign individually (no bulk options yet)
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SB Reserved Share of Voice



Get in touch

hello@wearesynq.com

linkedin.com/in/alexanderswade/
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youtube.com/@amazonadsraw04

https://www.linkedin.com/in/alexanderswade/
http://youtube.com/AMAZONADSRAW

